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BSB40820 Certificate IV in

Marketing and Communication
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Mode of study: Face-to-face Classroom-
Based Learning

Course
intake:
January, April,
July, October

This qualification reflects the role of individuals who
use well developed marketing and communication ENTRY REQUIREMENTS

skills and a broad knowledge base in a wide variety of * Year 11 or equivalent and

contexts. This qualification applies to individuals in full- o CemEleie KU Larguane, Lismeey,
time marketing roles, as well as those who are Numeracy and Digital (LLND) test with at

ible f isation’ keting in additi least a score of IELTS Academic 6.0, IELTS
responsiplie Tor an organisation's marketing In aadition General 6.0, PTE Academic 47, TOEFL iBT

to other duties. 67, C1 Advanced 161, OET 1210, CELPIP
Individuals in these roles apply solutions to a defined General 7, LANGUAGECERT Academic 61, or
range of unpredictable problems and analyse and MET 53 as your overall test result.

evaluate information from a variety of sources.

COURSE FEES —
COURSE DURATION Tuition Fee: AUD 10,400 NAT.ONALLVTRECOGMSED
Resource Fee: AUD 600 TRAINING
52 weeks (40 academic weeks + 12 weeks Application Fee: AUD 250

of study breaks)

+61 8 9228 8288
marketing@kingstoncollege.wa.edu.au
facebook.com/KingstonlnternationalCollege
kingstoncollege.wa.edu.au
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